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Corporate Responsibility Collaborative Q2 Meeting

Introductions
SDGs Overview – Mike Wallace Brown Flynn
SDGs in Action – Michelle Singler Portland Roasting Co.
SDGs in Action – Michele Machado Portland Hostel
SDGs Workshop – Jami Haaning
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▪ Understand Your Landscape

▪ Set Your Direction

▪ Tell Your Story

▪ Engage Your Stakeholders

Our Expertise 
Giving Companies the Confidence 

to Take Action that Delivers Value

Drive

Value Creation

Through

Sustainability

Understand

Your Landscape

Discover trends & best practices

Learn reporting frameworks

& requirements

Navigate the world

of ratings & rankings

See how you stack up

to your peers

Set Your Direction

Define governance structure

Identify material issues

Establish vision, goals,

strategies, & policies

Create strategic partnerships

Engage Your

Stakeholders

Gather internal &

external stakeholder

perspectives & insights

Educate your team

& suppliers

Inspire & motivate

your employees

Tell Your Story

Disclose sustainability performance

(GRI, Integrated Reporting, CDP, DJSI, etc.)

Respond accurately to ratings & rankings

Use creative branding, storytelling,

& multi-channel communications
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The ESG Ecosystem
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The Ever-Expanding ESG Ecosystem
Based on sustainability reporting standards and frameworks, there are 100+ organizations producing 

lists, rankings, ratings, and scorecards of the “top companies” and “most sustainable” companies. 
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Investor Networks & Coalitions

Interfaith Center on Corporate Responsibility (ICCR)

▪ 1972; nearly 300 members; representing over $100 billion

Institutional Investors Group on Climate Change (IIGCC)

▪ 2001; over 100 members; representing over $11 trillion

Carbon Disclosure Project (CDP)

▪ 2002; nearly 900 signatories; representing over $100 trillion

Investor Network on Climate Risk (INCR)

▪ 2003; over 100 members; representing $13 trillion 

Principles for Responsible Investment (PRI)

▪ 2006; over 1,200 signatories; representing over $45 trillion 

United Nations Guiding Principles Reporting Framework

▪ 2013; over 67 investors; representing nearly $4 trillion 
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Principles for Responsible Investment (PRI)
The United Nations-supported Principles for Responsible Investment (PRI) Initiative is an international network of 

investors working together to put the Six Principles for Responsible Investment into practice. Its goal is to 

understand the implications of sustainability for investors and support signatories to incorporate these issues into 

their investment decision making and ownership practices.

Source: http://www.unpri.org/
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Investor Interconnectedness

Source: http://www.unpri.org/
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Principles for Responsible Investment (PRI)

1. We will incorporate ESG issues into 
investment analysis and decision-making 
processes.

2. We will be active owners and incorporate 
ESG issues into our ownership policies and 
practices.

3. We will seek appropriate disclosure on ESG 
issues by the entities in which we invest 
(i.e., GRI, UN Global Compact).

4. We will promote acceptance and 
implementation of the Principles within the 
investment industry.

5. We will work together to enhance our 
effectiveness in implementing the 
Principles.

6. We will each report on our activities and 
progress towards implementing the 
Principles.
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Globally Crowdsourced ESG Topics (GRI)
Environmental

▪ Materials

▪ Energy

▪ Water

▪ Biodiversity

▪ Emissions

▪ Effluents and Waste

▪ Products and Services

▪ Environmental Compliance

▪ Transport

▪ Supplier Environmental 

Assessment

▪ Environmental Grievance 

Mechanisms

Economic
▪ Economic Performance

▪ Philanthropy

▪ Market Presence

▪ Indirect Economic Impacts

▪ Economic Inclusion

▪ Procurement Practices

Human Rights

▪ Non-discrimination

▪ Freedom of Association & 

Collective Bargaining

▪ Child Labor

▪ Forced /Compulsory Labor

▪ Security Practices

▪ Indigenous Rights

▪ Supplier Human Rights 

Assessment

▪ Human Rights Grievance 

Mechanisms

Labor Practices 

& Decent Work
▪ Training and Education

▪ Employment

▪ Labor/Management Relations

▪ Occupational Health & Safety

▪ Diversity & Equal Opportunity

▪ Equal Remuneration for Men 

and Women

▪ Supplier Assessment for 

Labor Practices

▪ Labor Practices Grievance 

Mechanisms

Society
▪ Anti-Corruption

▪ Public Policy

▪ Anti-competitive Behavior

▪ Local Communities

▪ Supplier Assessment for Impacts 

on Society

▪ Grievance Mechanisms for Impacts 

on Society

Product Responsibility
▪ Customer Health & Safety

▪ Product & Service Labeling

▪ Marketing Communications

▪ Customer Privacy

▪ Product Compliance
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Oil & Gas Industry Comparison

ESG Due Diligence
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Bloomberg ESG Information 
Publicly Available Social & Human Capital Metrics: What Investors See

▪ Bloomberg aggregates information from publicly available disclosures, like SEC 

filings, annual reports, sustainability reports, and third-party analyses on almost 

10,000 companies as a service offering 

to the investment and business communities. 

▪ Bloomberg captures more than 600 metrics related to 

environmental, social, and governance fields.

▪ Nearly 15,000 subscribers (most of whom are 

investors) used the ESG data function on a 

Bloomberg terminal in 2017. 

▪ Bloomberg provides their own rating, called an ESG 

disclosure score, consisting of a rating from 0-100

based on a company’s level of transparency

(not performance). They also provide separate

disclosure scores for E, S, and G.

▪ To show social & human capital-related metrics 

already being collected by Bloomberg, we developed

the following slides using examples from the 

Oil & Gas industry. 

Image from Bloomberg 2017 Impact Report 

https://data.bloomberglp.com/company/sites/39/2018/04/Bloomberg-Sustainability-Impact-Report-2017-Web-2.pdf
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O&G Social & Human Capital Industry Analysis
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Environmental Metrics

RobecoSAM

Environmenta

l Rank

Sustainalytics

Environment 

Percentile

Total GHG 

Emissions 

(Th Tonnes) GHG Scope 1

GHG Scope 

2

Nitrogen Oxide 

Emissions (Th 

Tonnes)

Number of 

hazardous 

spills 

Environmental 

Supply Chain 

Management* 

Number of 

Environmental 

Fines

BP 67 76.4 56300.0 50100 6200 125.0 149

Cenovus Energy 88 84.0 7787.1 6539.7 1247.4 7.9 108

Chevron 60 34.0 72000.0 66000 6000 151 9 102

China Petroleoum 

and Chemical Corp 40 Y

Eni SpA 64 94.3 40800.0 40100 700 56.0 238 Y

Exxon Mobil 59 60.4 128000.0 120000 8000 130 220 Y

Husky Energy 57 38.7 13370.0 11242 2128 9.8 170

Imperial Oil 50 70.8 13200.0 12300 900 14.9 4 28

PetroChina Co 14 112.7 Y

Petroleo Brasileiro 

SA Petrobras 91 66500.0 66100 400 234.8 24 Y 7

PJSC Lukoil 16 28

Ptt PLC 95 31586.2 29980 1606.2 14.4 2 Y 0

Rosneft Oil Co 45 76900.0 52400 24500 50.0 5034

Royal Dutch Shell 

PLC 86 55.7 81000.0 70000 11000 122.0 117 Y

Statoil ASA 71 91.5 15700.0 15400 300 39.0 18 Y

Suncor Energy 74 75.5 18734.7 17430.9 1303.9 24.9 18

Total SA 97 99.1 55000.0 51000 4000 75.0 73 Y
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Number of 

Employees

Number of 

Temporary 

Employees

Employee 

Turnover 

Percent

Percent 

Employees 

Unionized

Number of 

Part-Time 

Employees

Number of 

Contractors

Training per 

Employee

Cost of 

Employee 

Training 

Training 

Policy 

BP 74000 16 Y

Cenovus Energy 2882

Chevron 51900

China 

Petroleoum and 

Chemical Corp 446225 100 Y

Eni SpA 33536 586 6.1 583 649.7813 26600000 Y

Exxon Mobil 69600

Husky Energy 5152 Y

Imperial Oil 5400 7

PetroChina Co 494297 Y

Petroleo

Brasileiro SA 

Petrobras 62703 10.83 100 99423 237.5442 76200000 Y

PJSC Lukoil Y

Ptt PLC

Rosneft Oil Co 22728 10.9 1150 Y

Royal Dutch Shell 

PLC 86000 Y

Statoil ASA 20245 4 73 607 30000 Y

Suncor Energy 12381

Total SA 98277 13.3 73.1 1319.815 167000000 Y

O&G Industry Analysis: Employment Metrics
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Employee 

Accidents

Lost Time 

Accidents

Employee 

Fatalities

Contractor 

Fatalities

Total 

Fatalities

Lost Time 

Incident Rate

Total 

Recordable 

Incident Rate

Contractor 

Total 

Recordable 

Incident Rate

Health & 

Safety Policy 

BP 752 3 0.05 0.19 Y

Cenovus Energy Y

Chevron

China 

Petroleoum and 

Chemical Corp 3 Y

Eni SpA 0 1 2 0.06 0.072 0.068 Y

Exxon Mobil

Husky Energy Y

Imperial Oil Y

PetroChina Co 0.0132 Y

Petroleo

Brasileiro SA 

Petrobras 3 0.11 0.32 Y

PJSC Lukoil 2 2 0.021 Y

Ptt PLC

Rosneft Oil Co 101 11 43 54 0.035 Y

Royal Dutch Shell 

PLC 0 3 3 0.05 0.2 Y

Statoil ASA 0 0 0 0.24 0.52 0.58 Y

Suncor Energy

Total SA 1 0.116 0.178 0.176 Y

O&G Industry Analysis: Health & Safety Metrics
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Employee 

Average Age

% of Women 

in 

Management 

% Women in 

Workforce

% Minorities 

in 

Management

% Minorities 

in Workforce

% Disabled in 

Workforce

Equal 

Opportunity 

Policy 

Fair 

Remuneration 

Policy 

Employee 

Average Age

BP 22 33 7 Y

Cenovus Energy Y

Chevron

China 

Petroleoum and 

Chemical Corp 35.9 Y

Eni SpA 44.8 14 22.96 Y 44.8

Exxon Mobil

Husky Energy Y

Imperial Oil Y

PetroChina Co 30.71 6.5 Y

Petroleo

Brasileiro SA 

Petrobras 16 Y

PJSC Lukoil 37.5 41 37.5

Ptt PLC

Rosneft Oil Co 39.9 14 33.5 Y 39.9

Royal Dutch Shell 

PLC 20 30 Y

Statoil ASA 30 Y

Suncor Energy Y

Total SA 40.63 21.1 33.3 Y 40.63

O&G Industry Analysis: Diversity Metrics
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Number of 

Customer 

Complaints

Community 

Spending 

Community 

Spending as a % 

of EBITDA

Human Rights 

Policy 

Anti-Child Labor 

Policy 

Social Supply 

Chain 

Management 

Measures

Number of 

Suppliers Audited

BP 45258495 Y

Cenovus Energy Y

Chevron

China Petroleoum 

and Chemical Corp 17467674 0.07 Y Y Y

Eni SpA 54887273 0.51 Y Y Y

Exxon Mobil

Husky Energy

Imperial Oil Y

PetroChina Co 27485019 0.08 Y Y Y

Petroleo Brasileiro SA 

Petrobras 9853 51710405 0.28 Y Y Y

PJSC Lukoil 43481237 0.53 Y

Ptt PLC

Rosneft Oil Co 20949038 0.17 Y

Royal Dutch Shell PLC 75554280 0.36 Y Y Y

Statoil ASA 3961125 0.02 Y Y Y

Suncor Energy Y Y

Total SA 188735962.6 0.99 Y Y Y

O&G Industry Analysis: Community Metrics
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Resources & Applications
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SDG Related Resources
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SDG Related Resources

https://www.globalreporting.org/standards/resource-download-center?g=73309ca6-400a-4ed8-b273-

0ccadffcea45 

https://www.unglobalcompact.org/library/3111

https://www.greenbiz.com/blogs/enterprise/shift-happens

https://brownflynn.com/resources/brownflynn-nasdaq-educational-webinar-series/

https://www.wbcsd.org/Overview/Resources/General/CEO-Guide-to-the-SDGs

https://www.unglobalcompact.org/library/3111
https://www.unglobalcompact.org/library/3111
https://www.greenbiz.com/blogs/enterprise/shift-happens
https://brownflynn.com/resources/brownflynn-nasdaq-educational-webinar-series/
https://www.wbcsd.org/Overview/Resources/General/CEO-Guide-to-the-SDGs
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SDG Alignment Process
The SDGs point to future growth opportunities and likely upcoming regulation. Incorporating the SDGs into a company’s long-term business 

strategy mitigates potential risks and positions the company to address trends in sustainable development. 

Increasingly, institutional investors are looking to direct capital toward supporting the SDGs. For example, RobecoSAM added criteria 

around the SDGs in 2017, and Corporate Knights plans to add SDGs-impact criterion  in the near future.

Map existing endeavors 
Determine 

potential impact

For priority SDGs, set level of 

ambition
Communicate progress

The 17 SDGs are broken down into 

169 targets and 230 indicators—

focus on this level of detail.

Map existing material topics, 

business priorities and 

commitments to the SDGs, down to 

the target or even indicator level. 

For these priority SDGs, determine 

the company’s current impact and 

level of ambition through: 

▪ benchmarking,

▪ UN & GRI-recommended 

actions,

▪ innovation sessions, and/or

▪ looking to / joining external 

working groups.

Take action.

Companies can report on the SDGs 

using existing reports—GRI, UNGC 

COP, etc.—or a separate report.

There is no one right way to report 

on the SDGs. Best practices include:

▪ Showing your company’s 

connection to the SDGs

▪ Sharing your priority SDGs, level of 

ambition and current endeavors

▪ Using established KPIs to measure 

and report progress and impact

Learning & Reporting Identification Prioritization

For the SDGs, targets and indicators 

to which a company aligns, assess 

the potential level of impact:

▪ Potential positive or negative 

impacts in its supply chain

▪ Potential positive or negative 

impacts in its operations

▪ Potential impact to business 

continuity and growth

Select the SDGs where the 

company has/can make the 

biggest impacts

Ambition



/ 23© 2018 BrownFlynn Ltd. All Rights Reserved.

Identification
Mapping existing endeavors 

A great starting point for the SDGs is mapping a company’s existing 

material topics, goals, targets, and/or key initiative and programs to the 

SDGs, down to the target level. See the examples at the right and below.

The UN and GRI released the Business Reporting on the SDGs: An Analysis of 

the Goals and Targets tool in 2017 to help companies map their existing 

sustainability endeavors to the SDGs, targets, KPIs, and business actions.

file://bfs02/BrownFlynn Learning/The Details/BROWNFLYNN SERVICES/The Details - Services/Direction - Vision, Goals, Strategies, Policies/Sustainable Development Goals (SDGs)/GRI_UNGC_Business-Reporting-on-SDGs_Analysis-of-Goals-and-Targets.pdf
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Prioritization
Assessing the potential level of impact

While there is tremendous potential to unleash 

innovation, economic growth, and positive impacts 

through a focus on the SDGs, companies should get 

clear on where they have/can have the greatest impact.

Looking at a company’s business practices, material 

topics, and sustainability endeavors, determine your 

company’s real AND potential positive AND 

negative impacts in relation to the SDGs.

By being in business and doing what you do, 

determine your company’s level of impact to the 

SDGs—low, medium, high—relative to the other SDGs.

▪ Potential negative impacts in the supply chain

▪ Negative impacts in operations

▪ Ability to positively impact

▪ Impact to business continuity and growth

Those with the highest level of impacts should be 

considered top priority SDGs.

Note: Previous risk and materiality assessments can aid 

in this process.



/ 25© 2018 BrownFlynn Ltd. All Rights Reserved.

Prioritization
Selecting priority SDGs

From the impact exercise illustrated on the previous 

slide, select top priority SDGs. You can choose to look 

at them in a tiered approach, if desired.

▪ Tier One – The SDGs with the most “Relatively 

High” impacts; consider bold innovation and 

action

▪ Tier Two – Has slightly fewer “Relatively High” 

impacts, but the company should still consider 

innovative ideas to reduce negative impacts and/or 

increase positive impacts

▪ Additional Opportunities – “Relatively High” 

potential for positive impacts in areas that 

haven’t been robustly explored/considered; 

this could also be SDGs where contributing 

products, tools, or expertise to other organizations 

(such as NGOs) could help them create significant 

positive impacts
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Ambition
Determining the level of ambition

For the high priority SDGs, gather cross-functional 

leaders and determine your company’s current efforts 

and impacts, and level of ambition.

▪ Taking the company’s current efforts, determine 

specific impacts and where those occur—

localized, regional, national, global, and inside 

and/or outside of the company

▪ Discuss the level of ambition—does the company 

want to go further with the level of impact and 

what could that look like?

▪ Ambitions could be based on what 

aspirational peers are doing, UN and GRI 

recommendations, innovative ideas, 

joining external working groups, etc.

The associated disclosures in the last column are the 

UN & GRI target-level recommendations from Business 

Reporting on the SDGs: An Analysis of the Goals and 

Targets, published in 2017. This tool can assist your 

company in determining business actions to take and 

KPIs to track and report progress.  

file://bfs02/BrownFlynn Learning/The Details/BROWNFLYNN SERVICES/The Details - Services/Direction - Vision, Goals, Strategies, Policies/Sustainable Development Goals (SDGs)/GRI_UNGC_Business-Reporting-on-SDGs_Analysis-of-Goals-and-Targets.pdf
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Reporting on the SDGs
Communicate Progress

In 2017, 47% of global GRI reports mentioned connection to the SDGs and that number is projected to increase.

According to GRI, there is no established best practice for reporting on the SDGs. The SDGs can be incorporated into existing reporting frameworks—

non-GRI and GRI reports, integrated reports, the UNGC Communication on Progress, separate action reports, etc.

▪ In the Heineken report, they link their value chain impacts and commitments to the SDGs.

▪ Credit Suisse summarizes their contribution to the realization of the SDGs in a table; this table can be enhanced with performance indicators.

▪ In its UNGC Communication on Progress, Novozymes reports on the connection between their material topics (across their value chain) and the SDGs 

as well as their contribution to the SDGs.

▪ While the GRI framework does not require that the SDGs be referenced in the GRI Content Index, companies like 3M are choosing to call it out in their

GRI Content Index.

▪ Newmont Mining calls out their impact on 5-SDGs in their May 2018 ESG Briefing for investors.

BrownFlynn recommends reporting on:

▪ The SDGs that the company impacts (both negatively positively) throughout its value chain

▪ The company’s current actions and ambitions for the priority SDGs, including key investments, partnerships, advocacy, etc.

▪ Impact/progress toward the SDGs using existing indicators/KPIs

http://www.theheinekencompany.com/sustainability/brewing-a-better-world/value-chain
https://www.credit-suisse.com/media/assets/corporate/docs/about-us/investor-relations/financial-disclosures/financial-reports/csg-crr-2016-en.pdf#page=48
https://report2016.novozymes.com/sustainability/ungc-cop
http://multimedia.3m.com/mws/media/1393020O/2017-sustainability-report.pdf#page=98
https://s1.q4cdn.com/259923520/files/doc_presentations/2018/2018-ESG-Briefing-slides_21May2018_FINAL.pdf
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Reporting on the SDGs (3M)
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Reporting on the SDGs (Newmont Mining) 
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Emerging Projects & Initiatives
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Latest Developments: Social & Human Capital

http://www.social-human-capital.org/

http://www.centershs.org/human-capital.php

http://www.impact2030.com/

http://www.social-human-capital.org/
http://www.centershs.org/human-capital.php
http://www.impact2030.com/
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Save the Date

July 19, 2018

Nasdaq, Microsoft & Intel

PDX Susty #5



Do Good. Do Well. Win.™

© 2018 BrownFlynn Ltd. All Rights Reserved.

For more information on BrownFlynn’s services, 
please visit www.brownflynn.com or contact us below.

Thank You

Mike Wallace

Partner

(424) 320 3501

Mikew@brownflynn.com



Portland 
Roasting 
Coffee

● In business since 1996

● Locally owned and operated

● Focused on building sustainable relationships



How did we 
decide on 
SDGs?

● Previously we used the Millennium 

Development Goals as metrics to measure 

Portland Roasting Coffee against

● In 2017, we chose one SDG to focus on each 

month

● In 2018, we chose 1 SDG to focus on each 

quarter



What are we 
doing with the 
SDGs?

● In 2017 we planned to have an event a month 

that could be attached to a SDG

● In 2018 we chose to focus on a goal a quarter 

and then broke down each quarter into three 

parts: Local Impact, Pacific NW Impact and 

Global Impact

● 2018 goals: 

○ #5 Gender Equality

○ #6 Clean Water and Sanitation

○ #7 Affordable and Clean Energy

○ #13 Climate Action

● Education!



Challenges
● Staff engagement is very hard!

● Social media outreach is a challenge



Successes
● Two blood drives in 2017 and 4 planned for 

2018 (Goal 3: Good Health and Well Being)

● In 2017 we had a food drive, feminine products 

drive, Earth Day with a local preschool and a 

Coast Cleanup 

● Positive impacts can happen if you are given the 

freedom from leadership to branch out in ways 

the company previously has not considered



Recommendations
● Get your owner/VP/manager whomever on 

board

● Small steps will give you better success

● Go over all SDGs with a team and figure out 

what is most important to all of you and which 

are feasible to work on

● Find things staff are passionate about



What next?
● 2018 is currently fully planned

● Our green team is hopefully going to be a 

stopping point for the decision making of all 

future products we bring in

● Looking to focus on our packaging to address 

Goal 12: Responsible Production and 

Consumption overall in our company 

infrastructure



International Year of Sustainable 
Tourism For Development

Netanya Trimboli | Director of Communications + PR | HI USA
Michele Machado |Community Engagement Liaison | HI Portland Hawthorne



Back in Time: February 2016

• Looking to 2017, the UN’s designated International Year of 
Sustainable Tourism for Development

• New Board seat with the UNWTO

• HI USA has never led a consumer-focused sustainability campaign

The task…



Recognize 2017 in a Big Way

1. Declare an advocacy position for HI USA.

2. Incorporate at least 2 (preferably 3) pillars of the Triple Bottom Line.

3. Directly engage/enlist at least 100,000 people.

4. Build visibility among at least 2 million people.

5. Partner with at least 3 USA organizations.

6. Establish hostelling as an upper tier partner with the UNWTO.



Maximize your social impact | Minimize your environmental impact



Making it Happen

Must haves:

✓No back-patting

✓Buzz-worthy

✓Mainstream

✓FUN!

• Game Changers to engage our global community of travelers

• Insight to drive behavioral changes

• Recognitions that validate our efforts

• Next Steps that live beyond 2017



The Kick Off:



17 Hackers   10 Countries   48 Hours

47



The Projects

48



The Buzz



Game Changers







Amplification: 5-Part Influencer Series





The Traveler’s Scavenger Hunt

• Scavenger hunt app

• 5-game series

• Supports UNWTO’s 5 Tips for a 
responsible Traveler

• Location agnostic

• Featured on the International 
Year website



Impact Analyzer

• Asks questions about your travel plans

• Rates how green your travel plans are

• Reveals a Pledge





Insights



Green Footprints

• Responsible travel guides

• 10 locations

• Most engaged sustainability content



HI Impact Hostels

• Highlight sustainability stories 
at our hostels

• 16 hostels represented

• Social and environmental 
impact

• Invites travelers to participate



Hostel Highlight: HI Portland Hawthorne

• Hosted Global Goals Fair in support of World Environment Day

• Local partners with vendor booths

• Influencer 3-part blog series





Travel + Social Good Global Summit

• Invite-only audience from around the world

• Russ asked to speak to HI USA’s leadership in sustainability

• Focus on Pack Your Impact



Recognitions



Impact Travel Alliance White Paper

• “Trends and Tactics to Mainstream 
Sustainable Tourism”

• Developed in partnership with NYU

• Only organization to receive a full-page 
mention

• Quote included in press release



WYSE Travel Webinar Case Study



National Geographic Leader in 
Sustainable Tourism
• Presented at the Adrian Awards, 

hosted by HSMAI

• More than 100 applications

• Recognized as 1 of 4 Gold recipients

• Announced at 1,000-person gala



Outcomes



Data 

• 24+ million impressions

• 3.3 million reached

• 55,000+ engaged

• 202% increase in web traffic

• 21 participating hostels

• 19 influencers sharing our message



2017 Goals

1. Declaring an advocacy position for HI USA.
Action-oriented activities advocated for a behavioral change toward responsible travel

2. Incorporating at least 2 (preferably 3) pillars of the Triple Bottom Line.
Social and Environmental broadly featured; financial referenced

3. Directly engaging/enlisting at least 100,000 people.
55,279 people engaged

4. Building visibility among at least 2 million people.
3.3 million people reached

5. Partnering with at least 3 USA organizations.
3 US -- Lonely Planet, Wanderful, Impact Travel Alliance; 2 International -- Wanderbrief, 
World Merit

6. Establishing hostelling as an upper tier partner with the UNWTO.
UNWTO endorsed Hack For 2030 and Scavenger Hunt; added to UNWTO’s official 
website; Russ invited to speak in China



A program by UK NGO World Merit engaging 360 changemakers from 80+ countries to 
develop action plans in order to tackle the world’s most pressing issues

The UN Sustainable Development Goals



Participants Facilitator



Workshops

Daily 
Expert / VIP 

Presentations



Countless hours of group 
and solo work



Focused project 
development

Practice pitch in front 
of industry experts



The hostel acts as NYC hub for 3 days



UN Involvement included

• Dr. David Nabarro
Special Advisor on the 2030 Agenda for 
Sustainable Development

• Ahmad Alhendawi
Secretary General’s Envoy on Youth

• Many others



Read the whole thing:
https://issuu.com/worldmerit/docs/ap001_separate



What’s Next?



Booking.com Grant

• First met at Travel + Social Good Summit

• Global competition to fund dream sustainability project

• Thinking big



The Million Gallon Challenge

• Goal to reduce shower time by 30 seconds

• Challenge to save 1 million gallons of water in one year

• Create a behavioral change for guests

• HI USA wins a quarter million dollars!



HAWTHORNE BLVD BUSINESS ASSOCIATION - #DicthTheStrawPDX CAMPAIGN



Thank You!
Michele Machado | HI Portland Hawthorne | Michele.Machado@hiusa.org
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SDG Assessment

Breakout Activity

5 Groups
Climate/Environment

Basic Needs

Equity

Energy/Cities/Industry

Peace/Partnerships/Education



Respond to the following for each SDG
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Should this SDG be a 
priority for your company? 
Now? In the future? Why?

Does this SDG align with 
your company’s potential to 
make the greatest impact?

Does this SDG align with your 
company’s Vision and 
Mission?

What type of project or initiatives 
should your company be 
supporting related to this SDG?

https://sustainabledevelopment.un.org/


